MARC’s Solid Waste Management District Metropolitan Resident Survey Results

Selected Special Cross-Tabs

The percentages in the “Total” column are for all respondents (unweighted data). When the percentages
are relative to a column, the percentages are relative to the persons who gave the response shown in the

column heading. When the percentages are relative to a row, the percentages are relative to the persons

who gave the response shown in the row label.

Q2 Importance of Recycling with Q1 what they do
[Percentages will add to more than 100% in each column since multiple responses are permitted]

01. Do you or other members of your household do any of the following?

N=906 Q2 Importance of recycling Total
Very Not Don't
important Somewhat important  know
1 2 3 9

Q1 Currently do any of the following

01=Recycle household items

curbside 44.1% 26.9% 6.9% 15.6% 37.2%
02=Recycle household items

at a drop-off center 52.5% 37.3% 13.8% 25.0% 46.1%
03=Compost household items 28.2% 19.3% 17.2% 18.8% 25.1%

04=Take household
hazardous waste to facility 49.3% 32.9% 24.1% 34.4% 43.5%

05=Make household
purchases based on waste

reduction 33.4% 7.6% 10.3% 9.4% 24.7%
06=Recycle electronic items 34.6% 18.9% 17.2% 15.6% 29.0%
07=Reduce amount of waste

produced 37.8% 21.3% 17.2% 15.6% 31.8%
08=Take leaves & brush to

facility 41.9% 36.1% 17.2% 25.0% 39.0%
09=Use compost or mulch 43.1% 30.9% 31.0% 25.0% 38.7%
10=Reuse items i.e., grocery

sacks or plastic cups 85.7% 79.1% 65.5% 56.3% 82.2%
11=Use durable cups instead

of disposables 75.8% 63.5% 62.1% 53.1% 71.2%
99=None chosen 1.3% 4.0% 27.6% 18.8% 3.5%
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MARC’s Solid Waste Management District Metropolitan Resident Survey Results

Q2 Importance of Recycling with Q9 Barriers
[Percentages will add to more than 100% in each column since multiple responses are permitted]

09. Which of the following barriers prevents you from recycling or recycling more than you
currently do?

N=906 Q2 Importance of recycling Total
Very Not Don't
important Somewhat important  know
1 2 3 9

Q9 Barriers preventing from recycling

0=Nothing 35.4% 15.3% 10.3% 12.5% 28.3%
1=Do not think it's necessary 0.7% 4.4% 34.5% 12.5% 3.2%
2=Takes too much time 5.2% 24.5% 31.0% 12.5% 11.6%
3=Do not know what I can

recycle 13.6% 21.3% 20.7% 21.9% 16.2%
4=Curbside recycling is not

available 31.2% 34.9% 24.1% 46.9% 32.6%
5=Do not know where to

take materials 21.8% 22.5% 3.4% 18.8% 21.3%
6=Takes up too much room 9.9% 21.7% 24.1% 15.6% 13.8%
7=Don't know where to find

recycling information 14.9% 20.1% 10.3% 12.5% 16.1%
8=Inconvenient locations &

times 20.3% 22.1% 17.2% 28.1% 21.0%
9=0ther 9.7% 11.6% 10.3% 28.1% 10.9%
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MARC’s Solid Waste Management District Metropolitan Resident Survey Results

02 Importance of Recycling with O4 Satisfaction with Service
[Percentages are relative to each column]

Q4. Using a scale of 1 to 5 where 5 means "'very satisfied' and 1 means ""very dissatisfied,"" please
rate your satisfaction with the availability of the following types of services in the community
where you live. (excluding don't know)

N=906 Q2 Importance of recycling Total
Very Not Don't
important Somewhat important  know
1 2 3 9

Q4a Trash collection services
5=Very satisfied 42.2% 36.9% 48.3% 46.4% 41.1%
4=Satisfied 38.1% 44.3% 20.7% 35.7% 39.1%
3=Neutral 11.8% 11.5% 10.3% 10.7% 11.7%
2=Dissatisfied 4.3% 4.1% 10.3% 3.6% 4.4%
1=Very 3.6% 3.3% 10.3% 3.6% 3.7%
dissatisfied

Q2 Importance of Recycling with Q4 Satisfaction with Service
[Percentages are relative to each column]

04. Using a scale of 1 to 5 where 5 means ''very satisfied' and 1 means '"very dissatisfied,"" please
rate your satisfaction with the availability of the following types of services in the community
where you live. (excluding don't know)

N=906 Q2 Importance of recycling Total
Very Not Don't
important Somewhat important  know
1 2 3 9

Q4b Curbside recycling services
5=Very satisfied 24.0% 13.9% 17.6% 23.1% 21.3%
4=Satisfied 29.3% 25.8% 17.6% 38.5% 28.3%
3=Neutral 17.6% 33.1% 23.5% 30.8% 21.8%
2=Dissatisfied 10.6% 9.9% 5.9% 0.0% 10.1%
1=Very 18.5% 17.2% 35.3% 7.7% 18.4%
dissatisfied
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MARC’s Solid Waste Management District Metropolitan Resident Survey Results

02 Importance of Recycling with O4 Satisfaction with Service
[Percentages are relative to each column]

Q4. Using a scale of 1 to 5 where 5 means "'very satisfied' and 1 means ""very dissatisfied,"" please
rate your satisfaction with the availability of the following types of services in the community
where you live. (excluding don't know)

N=906 Q2 Importance of recycling Total
Very Not Don't
important Somewhat important  know
1 2 3 9

Q4c Location of drop-off recycling center
5=Very satisfied 19.5% 8.7% 33.3% 6.7% 16.6%
4=Satisfied 30.7% 27.7% 8.3% 20.0% 29.3%
3=Neutral 28.3% 44.5% 33.3% 53.3% 33.1%
2=Dissatisfied 11.8% 8.1% 8.3% 0.0% 10.5%
1=Very 9.7% 11.0% 16.7% 20.0% 10.4%
dissatisfied

Q2 Importance of Recycling with Q4 Satisfaction with Service
[Percentages are relative to each column]

04. Using a scale of 1 to 5 where 5 means ''very satisfied' and 1 means '"very dissatisfied,"" please
rate your satisfaction with the availability of the following types of services in the community
where you live. (excluding don't know)

N=906 Q2 Importance of recycling Total
Very Not Don't
important Somewhat important  know
1 2 3 9

Q4d Times drop-off recycling centers are open
5=Very satisfied 15.7% 4.6% 27.3% 7.7% 12.8%
4=Satisfied 26.0% 22.9% 9.1% 7.7% 24.5%
3=Neutral 32.2% 45.1% 36.4% 61.5% 36.3%
2=Dissatisfied 17.0% 13.1% 0.0% 0.0% 15.2%
1=Very 9.1% 14.4% 27.3% 23.1% 11.1%
dissatisfied
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MARC’s Solid Waste Management District Metropolitan Resident Survey Results

02 Importance of Recycling with O4 Satisfaction with Service
[Percentages are relative to each column]

Q4. Using a scale of 1 to 5 where 5 means "'very satisfied' and 1 means ""very dissatisfied,"" please
rate your satisfaction with the availability of the following types of services in the community
where you live. (excluding don't know)

N=906 Q2 Importance of recycling Total
Very Not Don't
important Somewhat important  know
1 2 3 9

Q4e Yard waste collection & composting services
5=Very satisfied 17.8% 10.3% 28.6% 30.8% 16.3%
4=Satisfied 23.6% 20.0% 21.4% 23.1% 22.5%
3=Neutral 32.9% 45.2% 14.3% 30.8% 35.8%
2=Dissatisfied 12.6% 9.0% 7.1% 7.7% 11.3%
1=Very 13.2% 15.5% 28.6% 7.7% 14.1%
dissatisfied

Q2 Importance of Recycling with Q4 Satisfaction with Service
[Percentages are relative to each column]

04. Using a scale of 1 to 5 where 5 means ''very satisfied' and 1 means '"very dissatisfied,"" please
rate your satisfaction with the availability of the following types of services in the community
where you live. (excluding don't know)

N=906 Q2 Importance of recycling Total
Very Not Don't
important Somewhat important  know
1 2 3 9

QA4f City county or neighborhood clean-up days
5=Very satisfied 16.2% 12.5% 28.6% 12.5% 15.4%
4=Satisfied 23.7% 22.4% 7.1% 12.5% 22.6%
3=Neutral 39.6% 42.1% 14.3% 50.0% 40.0%
2=Dissatisfied 12.2% 9.2% 7.1% 18.8% 11.5%
1=Very 8.2% 13.8% 42.9% 6.3% 10.6%
dissatisfied
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Q2 Importance of Recycling with Q4 Satisfaction with Service
[Percentages are relative to each column]

04. Using a scale of 1 to 5 where 5 means ''very satisfied' and 1 means '"very dissatisfied,"" please
rate your satisfaction with the availability of the following types of services in the community
where you live. (excluding don't know)

N=906 Q2 Importance of recycling Total
Very Not Don't
important Somewhat important  know
1 2 3 9

Q4q Household hazardous waste collection services
5=Very satisfied 14.6% 5.8% 33.3% 0.0% 12.4%
4=Satisfied 18.2% 19.6% 16.7% 0.0% 18.1%
3=Neutral 37.8% 42 .8% 25.0% 69.2% 39.5%
2=Dissatisfied 16.9% 17.4% 0.0% 7.7% 16.5%
1=Very 12.5% 14.5% 25.0% 23.1% 13.5%
dissatisfied

02 Importance of Recycling with Q4 Satisfaction with Service
[Percentages are relative to each column]

Q4. Using a scale of 1 to 5 where 5 means "'very satisfied' and 1 means ""very dissatisfied,"" please
rate your satisfaction with the availability of the following types of services in the community
where you live. (excluding don't know)

N=906 Q2 Importance of recycling Total
Very Not Don't
important Somewhat important  know
1 2 3 9

Q4h Bulky item pickup services
5=Very satisfied 20.6% 14.3% 35.3% 10.0% 19.0%
4=Satisfied 29.4% 28.6% 23.5% 15.0% 28.5%
3=Neutral 27.0% 32.3% 23.5% 60.0% 29.4%
2=Dissatisfied 12.3% 14.3% 11.8% 5.0% 12.5%
1=Very 10.8% 10.6% 5.9% 10.0% 10.6%
dissatisfied
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MARC’s Solid Waste Management District Metropolitan Resident Survey Results

02 Importance of Recycling with O4 Satisfaction with Service
[Percentages are relative to each column]

Q4. Using a scale of 1 to 5 where 5 means "'very satisfied' and 1 means ""very dissatisfied,"" please
rate your satisfaction with the availability of the following types of services in the community
where you live. (excluding don't know)

N=906 Q2 Importance of recycling Total
Very Not Don't
important Somewhat important  know
1 2 3 9

Q4i Used tire disposal/recycling services
5=Very satisfied 12.1% 8.5% 30.8% 0.0% 11.4%
4=Satisfied 12.5% 10.3% 23.1% 9.1% 12.1%
3=Neutral 45.6% 52.1% 7.7% 72.7% 46.9%
2=Dissatisfied 14.4% 12.0% 23.1% 0.0% 13.7%
1=Very 15.4% 17.1% 15.4% 18.2% 15.9%
dissatisfied

Q2 Importance of Recycling with Q4 Satisfaction with Service
[Percentages are relative to each column]

04. Using a scale of 1 to 5 where 5 means ''very satisfied' and 1 means '"very dissatisfied,"" please
rate your satisfaction with the availability of the following types of services in the community
where you live. (excluding don't know)

N=906 Q2 Importance of recycling Total
Very Not Don't
important Somewhat important  know
1 2 3 9

Q4] Appliance disposal/recycling services
5=Very satisfied 14.0% 9.2% 41.7% 13.3% 13.5%
4=Satisfied 18.0% 22.7% 25.0% 20.0% 19.5%
3=Neutral 42.0% 42.9% 16.7% 60.0% 42.2%
2=Dissatisfied 12.7% 16.0% 0.0% 0.0% 12.8%
1=Very 13.3% 9.2% 16.7% 6.7% 12.1%
dissatisfied
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MARC’s Solid Waste Management District Metropolitan Resident Survey Results

02 Importance of Recycling with O4 Satisfaction with Service
[Percentages are relative to each column]

Q4. Using a scale of 1 to 5 where 5 means "'very satisfied' and 1 means ""very dissatisfied,"" please
rate your satisfaction with the availability of the following types of services in the community
where you live. (excluding don't know)

N=906 Q2 Importance of recycling Total
Very Not Don't
important Somewhat important  know
1 2 3 9

Q4k School or church recycling sites
5=Very satisfied 24.2% 16.4% 27.3% 9.1% 22.0%
4=Satisfied 34.1% 34.2% 18.2% 36.4% 33.9%
3=Neutral 30.1% 37.7% 27.3% 54.5% 32.4%
2=Dissatisfied 5.1% 3.4% 0.0% 0.0% 4.4%
1=Very 6.6% 8.2% 27.3% 0.0% 7.3%
dissatisfied

Q2 Importance of Recycling with Q4 Satisfaction with Service
[Percentages are relative to each column]

04. Using a scale of 1 to 5 where 5 means ''very satisfied' and 1 means '"very dissatisfied,"" please
rate your satisfaction with the availability of the following types of services in the community
where you live. (excluding don't know)

N=906 Q2 Importance of recycling Total
Very Not Don't
important Somewhat important  know
1 2 3 9

Q41 Computer/electronics recycling services
5=Very satisfied 7.6% 7.1% 57.1% 0.0% 8.3%
4=Satisfied 14.1% 14.1% 0.0% 0.0% 13.6%
3=Neutral 51.4% 56.6% 28.6%  100.0% 53.1%
2=Dissatisfied 11.6% 8.1% 0.0% 0.0% 10.3%
1=Very 15.3% 14.1% 14.3% 0.0% 14.7%
dissatisfied
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MARC’s Solid Waste Management District Metropolitan Resident Survey Results

02 Importance of Recycling with O4 Satisfaction with Service
[Percentages are relative to each column]

Q4. Using a scale of 1 to 5 where 5 means "'very satisfied' and 1 means ""very dissatisfied,"" please
rate your satisfaction with the availability of the following types of services in the community
where you live. (excluding don't know)

N=906 Q2 Importance of recycling Total
Very Not Don't
important Somewhat important  know
1 2 3 9

Q4m Recycling Information Hotline
5=Very satisfied 8.1% 4.9% 33.3% 0.0% 7.8%
4=Satisfied 12.4% 9.9% 11.1% 0.0% 11.4%
3=Neutral 51.4% 58.0% 33.3% 83.3% 53.3%
2=Dissatisfied 9.5% 8.6% 0.0% 16.7% 9.2%
1=Very 18.6% 18.5% 22.2% 0.0% 18.3%
dissatisfied

Q2 Importance of Recycling with Q4 Satisfaction with Service
[Percentages are relative to each column]

04. Using a scale of 1 to 5 where 5 means ''very satisfied' and 1 means '"very dissatisfied,"" please
rate your satisfaction with the availability of the following types of services in the community
where you live. (excluding don't know)

N=906 Q2 Importance of recycling Total
Very Not Don't
important Somewhat important  know
1 2 3 9

Q4n Businesses that accept items for reuse
5=Very satisfied 15.4% 9.9% 36.4% 12.5% 14.5%
4=Satisfied 18.2% 13.9% 27.3% 0.0% 16.9%
3=Neutral 44.7% 53.5% 27.3% 87.5% 47.5%
2=Dissatisfied 9.9% 10.9% 0.0% 0.0% 9.7%
1=Very 11.9% 11.9% 9.1% 0.0% 11.5%
dissatisfied
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MARC’s Solid Waste Management District Metropolitan Resident Survey Results

02 Importance of Recycling with Q5 Services to Expand or Offer
[Percentages are relative to each column]

05. Which TWO of the services listed above would you most like to see offered or expanded in the
community where you live?

N=906 Q2 Importance of recycling Total
Very Not Don't
important Somewhat important  know
1 2 3 9

05 Top service

A=Trash collection services 4.0% 5.6% 13.8% 6.3% 4.9%
B=Curbside recycling

services 30.7% 18.5% 13.8% 9.4% 26.0%
C=Location of drop-off

recycling centers 4.0% 3.2% 0.0% 6.3% 3.8%
D=Times drop-off recycling

centers are open 1.7% 1.2% 0.0% 3.1% 1.5%
E=Yard waste collection and

composting services 9.9% 12.9% 10.3% 0.0% 10.4%
F=City, county or

neighborhood clean-up days 5.5% 6.8% 10.3% 6.3% 6.1%
G=Household hazardous

waste collection services 9.7% 8.4% 0.0% 12.5% 9.2%
H=Bulky item pickup 6.0% 12.0% 6.9% 9.4% 7.8%
services

I=Used tire disposal/
recycling services 1.2% 1.2% 0.0% 0.0% 1.1%
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MARC’s Solid Waste Management District Metropolitan Resident Survey Results

02 Importance of Recycling with O5 Services to Expand or Offer [continued]

05. Which TWO of the services listed above would you most like to see offered or expanded in the

community where you live?

N=906

Q5 Top service (Cont.)

J=Appliance disposal/
recycling services

K=School or church
recycling sites

L=Computer/electronics
recycling services

M=Recycling Information
Hotline

N=Businesses that accept
items for reuse

Z=None chosen

Q2 Importance of recycling Total
Very Not Don't
important Somewhat important  know
1 2 3 9

1.3% 2.8% 0.0% 6.3% 1.9%
0.2% 1.6% 6.9% 0.0% 0.8%
3.9% 2.8% 0.0% 0.0% 3.3%
3.5% 1.6% 0.0% 3.1% 2.9%
1.5% 1.6% 0.0% 0.0% 1.4%
16.8% 19.7% 37.9% 37.5% 19.0%
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02 Importance of Recycling with Q5 Services to Expand or Offer
[Percentages are relative to each column]

05. Which TWO of the services listed above would you most like to see offered or expanded in the
community where you live?

N=906 Q2 Importance of recycling Total
Very Not Don't
important Somewhat important  know
1 2 3 9
Q5 2™ service
A=Trash collection services 2.0% 1.6% 0.0% 0.0% 1.8%
B=Curbside recycling
services 6.2% 6.0% 3.4% 3.1% 6.0%
C=Location of drop-off
recycling centers 4.0% 5.6% 0.0% 6.3% 4.4%
D=Times drop-off recycling
centers are open 3.9% 1.6% 0.0% 3.1% 3.1%
E=Yard waste collection and
composting services 10.6% 6.0% 6.9% 9.4% 9.2%
F=City, county or
neighborhood clean-up days 6.7% 7.6% 6.9% 3.1% 6.8%
G=Household hazardous
waste collection services 7.9% 8.8% 0.0% 3.1% 7.7%
H=Bulky item pickup 9.7% 15.7% 13.8% 12.5% 11.6%
services

I=Used tire disposal/
recycling services 3.0% 1.6% 3.4% 0.0% 2.5%
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MARC’s Solid Waste Management District Metropolitan Resident Survey Results

02 Importance of Recycling with O5 Services to Expand or Offer [Continued]

05. Which TWO of the services listed above would you most like to see offered or expanded in the

community where you live?

N=906

05 2" service (Cont.)

J=Appliance disposal/
recycling services

K=School or church
recycling sites

L=Computer/electronics
recycling services

M=Recycling Information
Hotline

N=Businesses that accept
items for reuse

Z=None chosen

Q2 Importance of recycling Total
Very Not Don't
important Somewhat important  know
1 2 3 9

4.2% 6.4% 0.0% 3.1% 4.6%
1.7% 0.8% 0.0% 3.1% 1.4%
3.9% 6.4% 3.4% 3.1% 4.5%
3.4% 1.6% 3.4% 3.1% 2.9%
5.2% 3.2% 0.0% 0.0% 4.3%
27.7% 26.9% 58.6% 46.9% 29.1%
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Q2 Importance of Recycling with Q5 Services to Expand or Offer
[Percentages will add to more than 100% in each column since two responses were permitted]

05. Which TWO of the services listed above would you most like to see offered or expanded in the
community where you live? (both selections)

N=906 Q2 Importance of recycling Total
Very Not Don't
important Somewhat important  know
1 2 3 9

Q5 Top two services

A=Trash collection services 6.0% 7.2% 13.8% 6.3% 6.6%
B=Curbside recycling

services 36.9% 24.5% 17.2% 12.5% 32.0%
C=Location of drop-off

recycling centers 8.1% 8.8% 0.0% 12.5% 8.2%
D=Times drop-off recycling

centers are open 5.5% 2.8% 0.0% 6.3% 4.6%
E=Yard waste collection and

composting services 20.5% 18.9% 17.2% 9.4% 19.5%
F=City, county or

neighborhood clean-up days 12.2% 14.5% 17.2% 9.4% 12.9%
G=Household hazardous

waste collection services 17.6% 17.3% 0.0% 15.6% 16.9%
H=Bulky item pickup 15.8% 27.7% 20.7% 21.9% 19.4%
services

I=Used tire disposal/
recycling services 4.2% 2.8% 3.4% 0.0% 3.6%
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MARC’s Solid Waste Management District Metropolitan Resident Survey Results

02 Importance of Recycling with Q5 Services to Expand or Offer [Continued]

05. Which TWO of the services listed above would you most like to see offered or expanded in the
community where you live? (both selections)

N=906 Q2 Importance of recycling Total
Very Not Don't
important Somewhat important  know
1 2 3 9

Q5 Top service (Cont.)

J=Appliance disposal/

recycling services 5.5% 9.2% 0.0% 9.4% 6.5%
K=School or church

recycling sites 1.8% 2.4% 6.9% 3.1% 2.2%
L=Computer/electronics

recycling services 7.7% 9.2% 3.4% 3.1% 7.8%
M=Recycling Information

Hotline 6.9% 3.2% 3.4% 6.3% 5.7%
N=Businesses that accept

items for reuse 6.7% 4.8% 0.0% 0.0% 5.7%
Z=None chosen 16.8% 20.1% 37.9% 37.5% 19.1%
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02 Importance of Recycling with Q11 Seeing/hearing advertisements
[Percentages are relative to each column]

0Q11. Have you seen or heard any advertisements, public service announcements, brochures,
billboards, radio or other promotional media about recycling or the disposal of solid waste in the
Kansas City area during the past year?

N=906 Q2 Importance of recycling Total
Very Not Don't
important Somewhat important  know
1 2 3 9

Q11 Seen advertisements

1=Yes 34.9% 25.7% 13.8% 28.1% 31.5%
2=No 63.4% 72.3% 86.2% 65.6% 66.7%
9=No response 1.7% 2.0% 0.0% 6.3% 1.9%

Q7 Willing to do drop-off with Q6 Willing to do curbside recycling
[Percentages are relative to each column]

06. How willing are you to recycle using special bins at your curbside?

N=906 Q6 Willing to recycle using bins Total
Very Don't
willing Somewhat  Not know
willing
1 2 3 4

Q7 Willing to recycle using drop-off facility

1=Very 34.2% 16.8% 30.1% 27.1% 29.7%
willing
2=Somewhat 43.6% 45.8% 19.4% 18.6% 40.0%

3=Not willing 18.4% 27.4% 48.4% 11.9% 23.0%

4=Don't know 3.7% 10.0% 2.2% 42.4% 7.4%
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MARC’s Solid Waste Management District Metropolitan Resident Survey Results

06 Willing to do curbside recycling with Q17 Support for having city arrange
services [Percentages are relative to each column]

017. How supportive would you be of having your city arrange your residential trash and
recycling services?

N=906 Q6 Willing to recycle using bins Total
Very Don't
willing Somewhat  Not know
willing
1 2 3 4

Q17 Support of having city arrange services
1=Very 50.4% 24.2% 17.2% 23.7% 39.7%
supportive
2=Somewhat 20.2% 30.5% 16.1% 13.6% 21.5%
3=Not sure 16.8% 27.4% 19.4% 28.8% 20.1%
4=Not supportive 5.5% 5.8% 34.4% 10.2% 8.8%
5=Don't know 7.1% 12.1% 12.9% 23.7% 9.8%

06 willing to do curbside recycling with Q18 Support for having county arrange
service [Percentages are relative to each column]

018. How supportive would you be of having your county arrange your residential trash and
recycling services?

N=906 Q6 Willing to recycle using bins Total
Very Don't
willing Somewhat  Not know
willing
1 2 3 4

018 Support of having county arrange services

1:Very_ 35.1% 15.8% 7.5% 18.6% 27.2%
supportive

2=Somewhat 20.7% 26.3% 15.1% 18.6% 21.2%
3=Not sure 25.9% 31.6% 25.8% 32.2% 27.5%
4=Not supportive 8.5% 15.3% 43.0% 10.2% 13.6%
5=Don't know 9.8% 11.1% 8.6% 20.3% 10.6%
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MARC’s Solid Waste Management District Metropolitan Resident Survey Results

014d Support for environmental education with ©26 Household income
[Percentages are relative to each row]

026. Would you say your total annual household income is:

N=906 Q14d environmental education
Strongly Neutral/
agree Agree  disagree

5 4 3

026 Total annual household income

1=Under $20,000 43.8%  30.4%  25.9%
2=$20,000-$49,999 43.8%  39.4%  16.8%
3=$50,000-$74,999 49.0% 36.9% 14.1%
4=$75,000 or more 55.1%  29.6% 15.3%
9=No response 52.4% 26.7% 21.0%

014d Support for environmental education with 027 Gender
[Percentages are relative to each row]

Q27. Gender:
N=906 Q14d environmental education
Strongly Neutral/
agree Agree  disagree
5 4 3
Q27 Gender
1=Male 47.3% 32.6% 20.1%

2=Female 49.7% 34.8% 15.5%
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014d Support for environmental education with ©25 County of residence
[Percentages are relative to each row]

County

N=906 Q14d environmental education
Strongly Neutral/

agree Agree  disagree
5 4 3

Q25 County

1=Cass 54.3% 32.1% 13.6%

2=Clay 44.8% 37.3% 17.9%

3=Jackson 51.7% 32.6% 15.7%

4=Johnson 51.7% 30.8% 17.4%

ﬁ:Leavenwort 52.0% 37.3% 10.7%

6=Platte 53.0% 32.5% 14.5%

7=Ray 46.1% 34.2% 19.7%

8=Wyandotte 36.3% 36.3% 27.4%
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014d Support for environmental education with ©21 Household size
[Percentages are relative to each row]

household size

N=9  Q14d environmental education

06
Strongly Neutral/
agree Agree  disagree
5 4 3

Household size

1=1 49.5% 31.6% 18.9%
2=2 46.9% 32.9% 20.2%
3=3 48.1% 37.0% 14.8%

4=4+ 50.5% 36.4% 13.1%

016 Support of charging on amount of trash with Q15 willingness to pay a little

more
[Percentages are relative to each column]

Question 15 and Question 16

N=906 Q16 Support of charging on amounts of trash Total
Very Not Don't
supportive Somewhat Not sure supportive  know
1 2 3 4 5

Q15 Willing to pay a little more

1=Yes 61.3% 39.7% 19.0% 22.6% 5.3% 40.2%
2=No 14.5% 28.6% 42.3% 59.9% 40.4% 30.7%

9=Don't know 24.2% 31.7% 38.7% 17.5% 94.4% 29.1%
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017 Support for having city arrange services with Q15 willing to pay a little more
[Percentages are relative to each column]

Question 15 and Question 17

N=906 Q17 Support of having city arrange services Total
Very Not Don't
supportive Somewhat Not sure supportive  know
1 2 3 4 5

015 Willing to pay a little more

1=Yes 54.7% 38.5% 31.3% 12.5% 28.1% 40.2%
2=No 19.4% 32.8% 31.9% 72.5% 31.5% 30.7%

9=Don't know 25.8% 28.7% 36.8% 15.0% 40.4% 29.1%

018 Support for having county arrange services with Q15 willing to pay a little

maore
[Percentages are relative to each column]

question 15 and Question 18

N=906 Q18 Support of having county arrange services Total
Very Not Don't
supportive Somewhat Not sure supportive  know
1 2 3 4 5

Q15 Willing to pay a little more

1=Yes 58.5% 44.3% 32.9% 22.8% 26.0% 40.2%
2=No 18.3% 27.6% 28.5% 64.2% 31.3% 30.7%

9=Don't know 23.2% 28.1% 38.6% 13.0% 42.7% 29.1%
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