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Planning

Answer the Questions:
•Who

•What 

•When

•Where

•Why

•How



Planning

 Who is your primary audience?

 Who is your secondary audiences?



Planning

 What information do you want to share?

 What conversations do you want to have?

 What will you consider success?



Planning

 When will you team update the page? 

 Where does the fan page fit into your overall 
communications strategy?



Planning

 Why would you post anything to FB?

 Why would your primary audience visit your 
fan page?



Planning

 How will you engage your audience?

 How will you handle incorrect, or negative 
posts?



Planning

 Seek out stakeholders who already have an 
interest in your organization being on FB.



Planning

 Decide what your organization will consider a 
successful fan page. 

 Consider if there are barriers keeping 
stakeholders from getting involved.



Planning

 Consider any potential issues and how you 
will react to them.

 Set a timeframe for evaluating your fan page.



Implementation

 First thing: Create a dummy Facebook profile 
that will be the fan page administrator. 



Implementation

 Fan Page Basics
– Front End

 Wall
 Info
 Photos
 Notes
 Videos



Implementation

– Back End
 Settings
 Insights
 Applications



Implementation

 Set an updating schedule 

 Add content before going live 

 Start working to engage your target audience



Beyond

 Evaluate your progress



Beyond

 Keep your eyes open for the unexpected

 Ask what’s next?



Questions/Comments

 LinkedIn

 Facebook

 Twitter.com/almitrab

 buzana@arckc.org

 (816) 841-5227

mailto:buzana@arckc.org�
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