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Public engagement survey (English)

1. When you think about local and regional issues, where do you get most of your information? (Select up to 3)
530 Answers

Local TV or radio news
19%

99

Social media
19%

99

Online news website/app
18%

93

Email newsletters
16%

85

Word of mouth (friends, family, neighbors)
11%

56

Other entries
18%

98



Public engagement survey (English)
2. How would you prefer to be notified? (Select your top 2)

335 Answers

Email Text message Social media Mailed flyer or postcard Through a community organization I belong to
via my city's communications (which come in the form on emails, newsletters, social media) At an event or place I already visit

Radio Advertisement. Many people listen to 810AM or 610AM radio stations on their way to and from work each day. Short radio segment or ad would reach a lot of people.

Email
46%

153

Text message
14%

47

Social media
20%

67

Mailed flyer or postcard
8%

27
Through a community organization I belong to
7%

24
via my city's communications (which come in the form on emails, news
0%

1
At an event or place I already visit
4%

15

Radio Advertisement. Many people listen to 810AM or 610AM radio s
0%1



Public engagement survey (English)

3. Which social media platforms do you use regularly? (Select all that apply)
528 Answers

Facebook
21%

113

Instagram
20%

108

YouTube
16% 83

LinkedIn
14%

76

Reddit
7%

36
Other entries
21%

112



Public engagement survey (English)

4. Which of these ways to share your input would you choose to use? (Select all that apply)
676 Answers

A short online survey like this one
27%

185

Commenting on a plan or proposal online
14%

96

An in-person workshop or open house
14% 95

A virtual/online meeting
13%

87

A small group or focus-group discussion
11%

75
Other entries
20%

138



Public engagement survey (English)

5. If you were to attend an in-person event, when would work best for you? (Select all that apply)
324 Answers

Weekday evenings Weekday afternoons Weekends Weekday mornings I would not attend in person

Weekday evenings
32%

104
Weekday afternoons

23%

75

Weekends
20%

66

Weekday mornings
19%

61

I would not attend in person
6%

18



Public engagement survey (English)

6. What would make it easier for you to participate in an event or activity? (Select all that apply)
456 Answers

Being held close to where I live or work
28%

128

Clear information on how my input will be used
23%

107

Virtual option to join from home
23%

106

Food or refreshments
11%

52 Incentives (gift card, reward, etc.)
6%

26

Other entries
8%

37



Public engagement survey (English)

7. Overall, how interested are you in being involved in regional planning and decisions?
199 Answers

Very interested Moderately interested Extremely interested Slightly interested

Very interested
34%

67

Moderately interested
27% 54

Extremely interested
26%

52

Slightly interested
13%

26



Public engagement survey (English)

8. Which regional topics are you most interested in hearing about or weighing in on? (Select up to 4)
722 Answers

Roads, traffic, and safety
18%

127

Public transit and buses
17%

123
Walking and biking

14%

103

Parks, trails, and green space
13%

96

Environment, air quality, and sustainability
10%

71

Other entries
28%

202



Public engagement survey (English)

9. Is there a specific issue in your community you’d like MARC to know about?
32 Answers- 68 Empty

Long text chart can display only the latest 100 submissions.

Data Answers

City beautification. We need a beautiful and welcoming look where you enter De Soto and along main streets. 1

Midtown Costco is going to be a lot more dangerous for cyclists and kids due to increased truck traffic 1

Are we trying to get a data center in De Soto? 1

Both De Soto and Lenexa are planning on traffic patches for 83rd Street from K-7 to De Soto. The road needs to be widened to at least
three lanes, preferably four. Yes, it will be expensive, but with all the development underway, it is a must have. Traffic circles won't help
move traffic, they will just bottle it up and cause accidents. I believe De Soto's patch is widening some of 83rd to the tune of 65 million.
Just bite the bullet and do the whole job at once. I really believe both cities need your guidance.

1

Removal of bus stops/park & ride near Metcalf has made it extremely difficult to take the bus, especially for those with mobility issues
who need to park & ride. Specifically there used to be a park & ride bus stop at the Overland Park Farmer's Market but the city of OP
spent at least $38 million on a new Farmer's Market and removed the bus stop. Neither the city of Overland Park nor JoCo Transit will
take responsibility for restoring that necessary park & ride bus stop at the Farmer's Market or somewhere nearby such as Matt Ross
Center, where there used to be a park & ride location, or even to consider another nearby park & ride location such as 95th & Metcalf or
75th & Metcalf. I consider this to be discrimination against people with mobility issues due to removal of a stop where people with
mobility issues can park their vehicle and ride, and no alternative even considered

1



Public engagement survey (English)

10. Please enter your zip code
199 Answers

Other entries
66018

64110

64108

64106

64114

64151

66061

66208



Public engagement survey (English)

11. What is your age range?
199 Answers

55–64
23%

46

65 or older
22%

44

45–54
20%

40

25–34
16%

32 35–44
14%

27

Other entries
5%

10



Public engagement survey (English)

12.Would you like to hear about future opportunities to get involved?
199 Answers

Yes No

Yes
79%

158

No
21%

41



Public engagement survey (English)

12a. Email
151 Answers- 48 Empty

Other entries
benjaminr@raytown.mo.us

dmcbratney@gmail.com

grammalottie@kc.rr.com

Gvwinecat@gmail.com
RagondinGumbo@gmail.com

william.mansfield11@gmail.com

carolmast1@yahoo.com

pjtkcmo@gmail.com



Thank You!
Public engagement survey (English)
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Public engagement survey (Spanish)

1. Cuando piensa en temas locales y regionales, ¿de dónde obtiene la mayor parte de su información? (Seleccione hasta 3 opciones)
12 Answers

Noticias de televisión o radio local
25%

3

Sitio web o aplicación de noticias en línea
25%

3

Redes sociales
25%

3

Recomendaciones de amigos, familiares o vecinos
17%

2

Sitios web del gobierno de la ciudad o del condado
8%

1



Public engagement survey (Spanish)

2. ¿Cómo preferiría que nos comuniquemos con usted?(Seleccione sus 2 opciones principales)
7 Answers

Correo electrónico Mensaje de texto Redes sociales En un evento o lugar que ya frecuento

Correo electrónico
43%

3

Mensaje de texto
29%

2

Redes sociales
14%

1

En un evento o lugar que ya frecuento
14%

1



Public engagement survey (Spanish)

3. ¿Qué plataformas de redes sociales utiliza regularmente? (Seleccione todas las que correspondan)
13 Answers

Facebook
38%

5

Instagram
15%

2

LinkedIn
15%

2

YouTube
8%

1

TikTok
8%

1

Other entries
15%

2



Public engagement survey (Spanish)

4. ¿Cuál de las siguientes formas utilizaría para compartir su opinión? (Seleccione todas las que correspondan
12 Answers

Una encuesta breve en línea como esta
33%

4

Una reunión virtual/en línea
25%

3

Un taller o jornada informativa presencial
17%

2

Una conversación breve en un puesto informativo temporal (por ejemplo, en un mercad
8%

1 Comentar sobre un plan o propuesta en línea
8%

1

Other entries
8%

1



Public engagement survey (Spanish)

5. Si asistiera a un evento presencial, ¿qué horarios le resultarían más convenientes?(Seleccione todas las que correspondan)
6 Answers

Mañanas entre semana Fines de semana Tardes entre semana Noches entre semana

Mañanas entre semana
33%

2

Fines de semana
33% 2

Tardes entre semana
17%

1

Noches entre semana
17%

1



Public engagement survey (Spanish)

6. ¿Qué facilitaría su participación en un evento o actividad? (Seleccione todas las que correspondan)
12 Answers

Comida o refrigerios
25%

3

Ayuda con el transporte
17%

2

Opción virtual para participar desde casa
17% 2

Materiales en un idioma distinto al inglés
17%

2

Servicio de cuidado infantil
8%

1

Other entries
17%

2



Public engagement survey (Spanish)

7. En general, ¿qué tan interesado está en participar en la planificación regional y en la toma de decisiones?(Seleccione una opción)
5 Answers

Muy interesado Moderadamente interesado

Muy interesado
80%

4

Moderadamente interesado
20%

1



Public engagement survey (Spanish)

8. ¿Qué temas regionales le interesan más para recibir información o dar su opinión?(Seleccione hasta 4 opciones)
17 Answers

Desarrollo económico y de la fuerza laboral
18%

3

Carreteras, tránsito y seguridad vial
12%

2

Transporte público y autobuses
12%

2

Caminar y andar en bicicleta
12%

2

Vivienda y desarrollo
12%

2

Other entries
35%

6



Public engagement survey (Spanish)

9. ¿Hay algún problemaespecífico en su comunidad que le gustaría que MARC conociera?
2 Answers- 3 Empty

Data Answers

Limpiar las carreteras de basura Los camiones recolectores de basura comercial tiran basura por las carreteras Limpiar la nieve y hielo
tanto en calles como carreteras 1

I would like to see more education and protection for older adults to help prevent financial scams and fraud. 1



Public engagement survey (Spanish)

10. Por favor, ingrese su código postal.
5 Answers

64108

64124

64133
64155

66215



Public engagement survey (Spanish)

11. ¿Cuál es su rango de edad?
5 Answers

65 años o más
40%

2

25–34 años
20% 1

45–54 años
20%

1
55–64 años
20%

1



Public engagement survey (Spanish)

12. ¿Le gustaría recibir información sobre futuras oportunidades para participar
5 Answers

Sí No

Sí
80%

4

No
20%

1



Public engagement survey (Spanish)

12a. Correo electrónico
4 Answers- 1 Empty

jmartinez@rodgershealth.org

oprunedakc@gmail.com
saulkc25@gmail.com

valma18@yahoo.com



Thank You!
Public engagement survey (Spanish)
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